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PART 1

Reputation Building

1.1 Visibility

Your logoappears onEurActiv.comand your name is visible in the relevant Policy
Section of your choice (thé&nergy section). In addition you are visible on the
9 dzNJ O 2 NJ Y, where onrHogo andiadink to your homepage are featured.
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EurActiv.comhas a growing audience for EU policy dialogue, in Brussels and in the
European capitalsPlease find below thenonthly averageof amongst othersthe
Energypolicy section andhe number of subcriptions ofthis sectiom dewsletter.

Our target audience: your EU policy-makers

Page views Unique visitors
EurActiv network | 2.298.541 794.992
EurActiv.com 806.031 299.798
Jobsite 378.697 44523
Energy section 61.791 7762*

* Subscribers to the newsletter

Source Google AnalyticsAverage numbersJanuaryDecember 2015


http://www.euractiv.com/sections/energy/
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1.2 EurActiv Editorial content

We would like to take this opportunity to remind you that we are also here to
facilitate your contact with our journalists who cover activities relevant to your
organisation. Please note that they are available to hear from you on policy topics of
interest The use of information shared in such discussions is subject to editorial
discretion, but it could lead to your organisation appearing in news items,
LinksDossiers or even interviews. Feel free to contact them in any case!

TU‘I;\’VKIYEV

Hahn: Turkiye ile vizeler i yil iginde kalkabilir
AB Bakanligi gérevine Benl Dedeoglu atand)

CurActiv

On each section there is

Twitter box available where

your tweets can be share — EurActiv Energy @eaEnergyEl

rActiv

with our readers. Study maps potential of ‘energy citizens'
in push for renewable power

Make useof the Twitter box euractiv.com/section/energy

by adding#eaEmrrgy to your

tweet.




Annual Membership Report 2015

1.3 EurActiv Brussels events

As a EurActor, you are invited to relevant EurActiv Brussels events. Take a look at
those which already took place and stay in touch with us for the upcoming events:
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Financial Services and EU Consumers
in the Digital Age

With the support of Aviva

Innovation and Agriculture

With the support of PepsiCo

Has the EU abandoned Social
Regulation?

With the support af ETUC

CAP and Organic Farming = Video
debate

With the support af DG AGRI

State of the Energy Union®

With the support af UTC, Oren ,
Oracle, DG CONNECT

Trade for democracy in South-East
Asia*

With the support of Debates.euw

Big Data and Digital Single Market

With the support af 551X

Chronic disease - Diabetes®

With the support af M5D
BlockChain: the next generataion of
the Internet®

Mew Skills Agenda for Europe

Energy & Innovation

Trade

With the support of Swedish
Enterprise

Whao will design Europe’s energy
market?*

With the support of Centrica

CAP, agriculture and growth*

With the support af DG AGRI
European Commission Green Week

Delia Vaica
evenla@eauractiv.com
+31 (0)2 7BE 36 72

STAKEHOLDER EVENTS 2016

Brussels

June

EU Sustainable Energy Week

Precision agriculture, smart

12 July agriculture
With the support of InVive
July Better Regulation
September  Cyber-risk
With the suppaort of Zurich
September  Migration
September  EU Inwestment Series
October Tax information exchange®
With the suppart of Mission of
Switzeriond to the EU
October TTIP and 5ocial Regulation
October European Energy Market
Movember  The European Digital Single Market
Movember Clean Transport = Alternative Fuels
Movember Safeguard European Employment
December Sustainable Agriculture
December EU Investment Series
December Aviation
Arnaud Sonnet

2
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In addition, CREwas invited to participate toour exclusive membemworkshops

tailor-made for EU actorsiellow Academy

WORKSHOP DATES IN 2015

[ wi2/01/2015 M SRS

acumen

public affairs

Do's and don'ts of working
with the Brussels press corps

AGD

Burson-Marsteller

How big data can inform
your public affairs campaigns?

______Wws.23/04/2015 N _EREE

APCO

nalght”

Effectively achieving policy goals:
findings from a survey on trade
associations in Brussels

[ W7.04/06/2015 N EEER

BEKELLEN

eu Fﬂpﬂ'

How to integrate your meetings
in your communications strategy

----- LM W2.05/02/2015

HILL+ K MRMOWLTOMN

Empowering your team to engage

2 Wa. 24/03/2015
1=l

FLEISHMANHILLARD

Tt prarer o hvr

Winning a legislative campaign

----- L We.07/05/2015

~-INSTINCTIF

FARTHERR

How not to waste an MEP's time

= E JULY 2015 YELLOW COCKTAIL



http://www.euractiv.com/ya

Annual Membership Report 2015 @

PART 2

- Communication

2.1 Advertising banner campaigns

An advertisingcampaign is an online tool which provides the opportunity to
promote you messages on ouwrebsitein the form ofHorizontal & Square Banners
The advertisement also appears in agwsletters mentioned below aslewsletter
Ad. These advertisements are lgxk to a urlof your choice, where you choose to
provide more detailed information about the campaign.

This is whergour banners arevisible on EurActiv.comnd the newsletter
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Five ways the EU is The next UN Secretary- Addis Ababa: Deals at high
undermining democracy General? Bokova ticks all the  levels that don’t deliver for
the

4 Would you buy a black banana? The
Y Organic Lobby’s food-waste trick.

Z Job markets and employment: the EU vs.
T husiia

172
Israel should hold a referendum as
8l Greece did -
Merkel shows crying young

refugee her softer side

Economic policy recommendations from
Nobel laureates




